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INTRODUCTION

Somerset County Cricket Club's members and fans are a highly engaged,
affluent, and exceptionally loyal audience. Recently crowned the UK's most
engaged Sports Club, our supporters are one of the most valuable and
responsive communities in UK cricket.

This data supplement reveals detailed insights into their lifestyles, spending
habits, and openness to new providers across key sectors - from energy and
iInsurance to travel, inance, retail, pets, vehicles and more.

The following information was taken from recent surveys of our database and
membership, totalling over 72,000 data points.
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ENERGY ENERGY PROVIDERS ACCOUNTANCY
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BUSINESS DIRECTOR PERSONAL INCOME BAND
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2 VAT RETURNS

BOOKKEEPING
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SETTING UP A BUSINESS OF LIMITED COMPANY
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INSURANCE et o DIGITAL INVESTMENTS

INSURANCE TYPES
LOOKING TO TAKE OUT IN THE NEXT 12 MONTHS
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FINANCIAL PLANNING

INVESTABLE ASSETS (EXCLUDING HOME)

O Prefer not say

@ <«£25000

@ £25.000 - £100,000
O £100,000 - £200,000
@ :200.000+

457%

40%

35%

30%

25%

20%

15%

10%

5%

PERSONAL SAVINGS ACCOUNTS

40%

25%

20%

11%

4%

45%

40%

35%

30%

25%

20%

15%

10%

5%

SERVICES

38%

31%
30%

15%

13%

11%

10%

9%

8%

7%

PAGE

dovd viva
JodN3lIadNnyv

4%

3%

2%




PAGE

AUDIENCE
DATA PACK

PETS

Our fans love pets, and as the only sport to allow dogs into their grounds, we provide the perfect

environment to drive awareness and engagement for pet related products.

TYPE OF PET DOGS
CATS

FISH

FARM ANIMALS (EG: CHICKENS / GOATS)

SMALL MAMMAL (EG: HAMSTER / GUINEA PIG)
RABBIT

BIRD

OTHER

REPTILE (EG: LIZARD, SNAKE)

EXOTIC ANIMALS (EG: TARANTULAS, SLOTH)
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107% OF SOMERSET FANS ARE CONSIDERING PURCHASING/
LEASING A NEW VEHICLE IN THE NEXT 12 MONTHS

VEHICLES
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~ HOUSEHOLD VEHICLES
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PREFERRED ACQUISITION METHOD
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SPENDING INTENTION

33%

Il > 0000 [ > 510000 - £19.099 [l > £20.000 - £20.999 [ > £30.000 - £39.999

VEHICLE INTEREST
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16%

11%
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> £40,000 - £49,999
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30%

> £50,000 - £59,999

48%

40% 50%

6% 2% 3%

£60,000+
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SPORT PARTICIPATION

SPORTS & FITNESS

CRICKET >B%
HIKING 20%
GYM MEMBERSHIP 17%
CYCLING 16%
SWIMMING 16%
I 15%
OTHER 147%
FOOTBALL 11%
FITNESS CLASSES 11%
TENNIS 5%
RUGBY 3%
PADEL 3%
HOCKEY 2%
PICKLEBALL 1%
NETBALL 1%

PAGE

PARTICIPATE IN
SPORTS / FITNESS

AUDIENCE
dJvd viva
aIdN3IANY

X
(%]
<
o
<
-
<
(=]

0 5 10 15 20 25 30

IMPORTANCE OF SPORTS / FITNESS

0 20% 40% 60% 80% 100%

. Not at all important . Slightly important . Moderately important . Very important Extremely important
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DOMESTIC TRAVEL

TYPE OF HOLIDAY BOOKED
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INTERNATIONAL TRAVEL

TYPE OF HOLIDAY BOOKED
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ANNUAL FREQUENCY

@ Muttiple times

O Once

O Not every year but occasionally
@ Never, very rarely

HOLIDAY DESTINATIONS BOOKED
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BOOKING METHOD

50%
45%
40%
71%
35%
61% 60% 58%
30%
25% 7
5% 44% 44% s
20%
15%
10%
5%
0
S Q S ) S W S &
S T T & §F&FF & <
N & D $ ) $ o
\1:{(' @*3% %\.\é <§§ Q‘\% @VQ“ <<<';§§Q
S & & & & &
S F & & E S
\ © D S 8 S N
$ F & & N &
& & & & 3
& X > NS N S
$ N ¢ & ¥© S
N X Q¥ N
& N\ N &

LEISURE

LEISURE TIME
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857 WOULD CONSIDER SUPPORTING LOCAL RETAILERS
PERTNERED WITH SCCC

@ Never

@ 1-2times
O 3-5times
@ 6-10times
@ More than 10 times
Q@ ltvaries / not sure

SHOPPING ONLINE

ONLINE PRODUCTS
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USE OF PRIVATE HEALTHCARE

HEALTHCARE MATCHDAY TRANSPORT

METHOD

o,
30% 70%

DENTIST & OPTICIANS

60%

60%

O Yes
O No
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(O Ihave aregular dentist
‘ | have a regular optician
O 1 have both
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SUBSCRIPTION SERVICES NUMBER OF SERVICES
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SPORTS CONSUMPTION

VIEWING METHOD VIEWING HOURS RELATIONSHIP WITH SPORT
1%
WATCHING ON TV (FREE-TO-AIR OR SUBSCRIPTION CHANNELS) 85% 35%
3
ATTENDING MATCHES / EVENTS IN PERSON 80% 30%
STREAMING ONLINE 6% 25% Q
(E.G. SKY GO, NOW, TNT SPORTS, AMAZON PRIME, YOU TUBE)
PAGE PAGE
o2 o
LISTENING ON THE RADIO 57% 20% Gl =
w X O »
35
a< FOLLOWING LIVE TEXT UPDATES (E.G. BBC SPORT, APPS, WEBSITES) 55% ° vz
2 : 157% : o
< xm
USING A CLUB OR COLLEAGUE'S OFFICIAL APP / WEBSITE 33% o
28 10% 29
N
FOLLOWING UPDATES ON SQCIAL MEDIA 28%
5%
WATCHING IN A PUB OR SPORTS BAR 22%
0]
$ ) ) N S
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| DO NOT WATCH LIVE SPORT | 1% N\ » ) N > O Aregular sports viewer
,&\ N W N4 %Q g P
. . . . . . . . . . \<§§° Qg’\ @ Die-hard sports fan
0% 10% 20% 30% 40% 50% 60% 70% 807% 907% ® ‘ A social follower (I enjoy watching when others are watching)

‘ Not really interested in sports beyond SCCC
@ ! don't follow sport at all






